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P Prooduct stewirdsh q.-»

P MNew environmental technologes.

Ouestion Mot 6 Maifk,s:ft I - Please chooseong
GATT stands for which one of the following?

P Coneral Apreement on Tan B and Tax

P General Apgreement on Tax and Trade

> General Aﬁmm on Traffic and Trade @

Cueestion Mo: T Marks: 1) - Please choose one 0
Which one of the following is NOT a part of competitive positions

» Market leader t J

> Market challenger -

B Jiliithier EiTlomer \ o
Paped200 &
&

Cuestion MNe: B Marks: 1§ - Please choose

Which one of the following is NOT & part of s litive strategics?
P Overall cost-leadership
» Differentiation Co
» Focus

Question Mo 9 { Marks: 1 ) choose one

Which of the following is ! a_]-a::r form of direct marketing?

P Telephone make mb
»> ﬂnlu'u., ﬁhq:ml

"Marks: 1) - Please choose cne _
5 %21 for salespeople, stating the guantity they should sell and how sales
dded among the company’s products refiers (o which one of the following

P Sales mmcentnes

Question Wo: 11 ( Marks: 1 ) - Please choose one
Sales applicants are typically NOT tested for which one of the following options?



P Manepement skills
P Orpanieational skills

» Analviical skills

Cuestion Mol 12 ( Marks: 1) - Please choose ong

To reduce time demands on their outside sales forces, many compantes have ine

Lthe siee of their inside sales forces, which include technical support people and

asgistants, Which one of the following can also be another part of the sales [
» Order takers

B Order vetlers 0
BN Pagct187 -

P Secrelaries

Question No: 13 ( Marks: 1 ) - Please chaose one \;
The principles of p&r:mnal seliing described as which m&ﬂ: Howing orientation?
P Service onentition

= Transaction arentalion \LV

P Eelationship orientatwon

Question No: 14 ( Marks: 1) - Pl
Which of the following conmunicutio g
wilh customers anned toward buildine Ciis

mm{.rlmn fools invalve direct conmections
omer-umgue value and lasting relationships?

» Public relation and po 'ﬁ

B E-commerce and @-businesy
» Advertising ables onmotion

Question No:: |54 4 2 1y - Please choose one
Personal sells b defined as which of the following communication?

sonil Cormrmun cation
CONTHTILL Gl

Cueston MNo: 16 { Marks: 1§ - Please choose one
The advertiser has 1o choose the pattern of the ads. Which of the following options refer
1o the “scheduling ads evenly within a given period™ and “scheduling ads unevenly over o
given time period”™ respectively?

» Pulzing: Hard hitting

P Sequencing Rouling



» Conlin uili-. Hard hitting

Question No: 17 {Marks: 1') - Please choosé one
Mr. Rahil is shopping a1 a departmental store. He completes an entry form at the
checkout for o prize draw which gives him a chance 1o win a new car. He i§ parficipating
i which of the following?

P Consumer conlest

P Sales conlest

P Sales competition Q/\‘
Duestion MNo: 1] | Marks: | § - Please choose one O
which u@
a

Expensive Coca-Cola television ads primarily ave o type of ollowing
milvertising?

» Informative u.iu,-masmi {\ )
o

P Persuasive adverlising
» Reminder advertising

Questeon MNo: 19 | Murks: 1) - Please ch va

Muarketing managers ot General Motors are m—: ning what proportion of the budget
wolld be spenl on magasine, televigion advertisements based on the cost and
effectiveness of each. What 15 the n ofthe plan prepared by the marketers a1 GM?

P A media plan
P An arbitmry allocat
» An objective-taskgplan

Caestoon Mo: 20 % | 3 - Please choose one
Pull promotion i€one ™ the promotion mix strategies. Which of the following are heavy

Oueston Mo 21 Marks: 1§ - Please choose one
Coupon is an example of which one of the following promotional tools?

* Personil :a:Llini

P Advertsing
B Public relatons



Ouestion Mo: 22 Marks: | ) - Please choose one
If a retmler needed help with store design and tmining sales personnel, it would most
likely use the services ofwineh of the lollowing wholesaless?

» Full-price wholesaler
> Rack jobber
> Cashand-cwry wholesaler /\‘

Question No: 23 ( Marks: 1 ) - Please choose one
From a retailer's point of view, the MOST basic advantage of using a w.ff is that
the whilessler;

= Extlemds eredit to the retailer

» Perfrm channel functions more efficient ly than ﬂ@

P Takes ownershipof goods for the miailer

Ouestion Mo: 24 ( Marks: 1) - Please choo
The success of each channel member m,pﬂm% rformance of which of the

following?

= Eew u’:l'nmnel mrembers 0
P The manufacturer

P The wholesaler

Question Mo: 25
hliosn, bt mot all, 1
intermediary :
funciion?

1 ¥ - Please choose one
channels have marketing intermediaries. A marketing
alled n muddleman, who perform which of the following

»> ucts 1y swholesalers

ways sells products to retatlers
» Daoes not take title 1o produocts

Question No: 26 ( Marks: 1) - Please choose one

When Mr. A is using a channel with only one intermediary, thal intermediary 15
classified as which of the following?



P Wholesaler
» Broler
= Piawlucer

Question No: 2T ( Marks: | ) - Please -:hnum e
Which one of the i bllowing advantages refletts the dvantage of product bundli priting”

P [t offers consumers more value for the money -! k
> ; L7 .

It eombings the benefits of the other pricing strategies
B [t provides a more complete product experience for comsumers :

Question No: 28 Marks: 1) - Please choose one
Lawyers, accountants, and other professionals typically price by m]@ standard

rutrkup for prafil that reflects which one of the following epls?

» Value-hased pricing ( &
» Break-even price
P Penetration pricing Lv

Question No: 29 Marks: | ) - Please ch

When Kodak sets the general price ran rils cameras and set high for s related
film , it 15 practicing which one of i pricing?

P Market-penetrution priuim

P Market-skimming prcing

» Praduct ine pricin

@
| 3 - Please choose one

ces B4 selecting a peneral pricing approach that includes one of mone
fors. One of these 15 the buyer-based approach, which means:

Cuestoon Mo: 30
Companies set
of three sets

-bid pricing
-plus pnicing
» Low-price image

Question No: 31 Marks: 1) - Please choose one
Which one of the following statement reflects the markel share prcing objective?

= s not recomume ided when sales for the wtal ndustry are declining
P s nod especially wseful when sales for the total industry are mereasmg



> 15 no r::ﬁialli useful when sales for the otal 'mdu.n:l.ri are flat

Question No: 320 ( Marks: 1) - Please choose one
Which one of e J‘ul!m.umg ;:rn-::u.m; ohjsctives is rarcly operationz] becayse its
schievement is difficul! 1o measure?

B Beturn on investment

= Marcket share

[ Euru'w::i Q/\‘

Quisstion No: 33 Marks: [) - Please choose ong ! }
Which one of the following statements BEST deseribes the concep .

> Always money paid ina marketing transaction
P More important to buyvers than sellers

» Usually the most inflexible marketing mix dm:iﬁbgmbh:

Ouestion Mo: 34 ( Marks: 1) - Please choo
A firm that practices price competilion eng i 1wch one of the followmg strmategy?

P Setling prices only as low as Lheﬁ owest competitor
® Letting other firms cut price tains profitabalit

Compelitors

Question No: 35 | Mar
Which one of the Toll
perceived by TJ-Le ;

Sl B lease choose ong
r efoups of people get the product exposere bul is not oflen
“porential buyers as typieal consumers!

Cuesl o 36 Marks: 1) - Please choose one
What do we call a detailed vérsion of a new idea stated in meanngful customer terms?
P Product idea

P Product image
» Product proposal

Question No: 37 Marks: 1) - Please choose one
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Which of the following wre those products purchased for further processing or for use in
conducting a busmeass?
» Linsought priducts
> Specialty produets
! i s

Question No: 38 ( Marks: 1 ) - Please choose one
Products and services fall into two broad classes based on the types of consu
use themn. Which is one of these broad closses?

» Core product e 0

P Actual product
* Augmented product

®
Question Wo: 39 ( Marks: [ ) - Please choose one &y\'
After deciding to order replacement parts for ageing ey, the buyer for a
construction company examines catilopues Lr I€itions. The buver is probahly
at which stage of the orgemzational buving dec qﬁmm:%’

P Product specification

» Product-supplier search ‘b:

P Prosluct evaluation ‘
Question Mo 40 | Marks: | 4 PQ chonse one

In its purchase of a small m&é_mmpuﬁn Mr. Aleeq asked that potential suppliers
provade mlormation onlyon units with [Mb of memory. As management evaluntes the
purchase, it finds that is Medequate [or many of the sofiware programs they use. In
this instance, the fi need o modify which aspect of the purchase progess’!

Cuesl o4l Marks: 1) - Please choose one

In the previous three years, four studies have been conducted on the characteristics of
ABC Company’s clients, As the firm seeks 1o put together a report showing trends in this

aren, it hag a hard ume locating the information contained in these study reports. What
does thes Diom seem o need?

» A nuirketing nesearch minager

P Survey research



P Primarydata

Question No: 41 Marks: 1) - Please choose one
Your colleague is confused about using the maﬂ;mng ﬂ:ﬁ.:‘:ﬂﬂﬂi process. In wh:-:.h
footsiep he is feeling difficuly?

P Definmg the mesearch objectives
P Defining the problem anmd research objectives

P Researching a research apency to help Q/\‘

Quisstion No: 43 Marks: [) - Please choose ong Ql
The marketing information system is not limited to use by the co v, v also
provide mformation to which of the following? t J

» The povernment

>

» Competitors
Ouestion Mo: 44 ( Marks: 1) - Pleasec
"Consumers are spending more on ]:rnJl:ILtLE es that will improve their lives

rather than their image™ reflects which 3_2% ¢ cultural environment”

> Fn.]'l-l::ﬁ view of mmel

P People's view of organizi

P Peoples view of nat
Question No: 45 (M
Which one of the fi

prks: | ¥ - Please choose one
e is NOT part of the microenvironment”?

* a k:.*tmg lehm_l firms

QuestioidfNo: 46 ( Marks: 1 ) - Please choose one
Which of the following sets refers to the order or sequence of markeling management
functions?

» Control — implementation — market planning
» Market planning — control — implementation

| |ﬁlﬂm¢]]lﬂiﬂn — gontrol — market iEannini



Cuestion MNo: 47 Marks: | ) - Please cnoose one
In the Boston Consulting Group approach, which one of the following is a measure of
company strength in the marke?

P BCG muatrin
P Business portfolio
P Market growth rate

Question No: 48 ( Marks: 1 ) - Please choose one :Q

Which one of the following phraseés reflects the marketing concept?

» The supplier is 2 king in the market ( J
» Marketing should be viewed as hunting not gardenidl

o
® This is what I want, won't you please make it? &\

Question No: 49 Marks: | ) - Please chog
Chimney Sweeps employs people to clean fire
apariments. The firm is primarily the mErIu:L%

chimneys in homes and
b one of the following products?
» An pmape

> e ‘.\},fb’

> A pood

Question No: 3 { Marks: r‘!&Pleam choose one
Which one of the plowing option 15 NOT a benelit of intemet marketing?
@

= Costeffective

Paper

Questithf~o: 1 ( Marks: 1) - Please choose one
A maker of a highly innovative light bulb finds that it hos excess stocks. The irm
mncreases 118 advertising budpet by 50 percent and doubles 118 sales staff. This company i
operating which one of the following activities?

> Sales

» Production

» Social



Cuestion No: 2 { Marks: 1 ) - Please choose one

When Olympin Carpets develops new carpets that are highly stam resistant and durablie,
it musteducate congumers aboul the product's bencfits. This setivity calls foe which one
of the following marketing mix varfables? '

> Price
» Promation

P Distnbution

= Prduct f\‘
S

Cuestion Mo: 3 Marks: 1) - Please choose one Q
Which one of the following concepts is a useful philosophyin a sitpstio *n Lhe
procuct’s cost 15 too high and marketers look for ways (o I:uang it didan?

B Selling concepl \ .
P . .
P Marketmg concepl
Questeon Mo: 4 Marks: 1 ) - Please cho &V
Your frm has just developed = first swne% -t imteracts with information usery

o gssess mformation needs, develop n rimation, the marketing
mformation and help managers use i ecision making.

> Collec Q

- Retrieve

> Suoe .

) - Please choose ong
ra usunlly drow conclusions about large growps of consumers by
following small component of the total consumer population’?

Question No: 3
Marketing resel
studying w

» Target group

» Audience
Marketing researchers psually draw conclusions about large groups of consumers
by studying o small sumple of the total consumer population.

Question No: 6 { Marks: 1) - Please choose one
A new product 18 a pood, service, or idea that 15 perceived by some patential customers
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as new, Cur interest is in how consumers beam sboul products for the first time and make
the decision 1o buy them, Which one of the following option reflects this statemnent?

> Mew neeomi tion

B Varety-seeking buying hehavior
B Ouality assessment

COueestion Mo: T Marks: 1) - Please choose one

After deciding to order replacement parts for ageing machinery, the buyer §
cOnstruchion COmpany examines Laulugm:: and trade puh-l:u.ahuns The b bal:rll:,

it which b[Ei’t: of the t!urirdm.mhundl buving decision process?

P Product specification
» Product-supplier search

» Product evaluation \
Question No: 8 | Marks: | ) - Please -Lhut‘!*u. U:I'I.E i

Busimess markets can be sepmented on the anables EXCEPT!
P Personal characteristics

P Selling approaches
P Situational Getors

Question No: 9  Maorks: 1) -m Oose ong

Muass marketers; such as Targer & ture Stores, ignore market sepment differences

andd target the whole market #fthgine offer. What is thewr approach to segmenting?
PapeiRT

» Tarpet mark 1

> ME[I{EME% -

Marks: | 7 - Please choose one

* Pérsonal charncteristics
P Sitoational Sctors
P Operating vanables

Cuestion Me: 11 Marks: 1) - Please choose one
Which one of the following involves designing and producing the container or weapper
for o produet?



B Packaying
P Desipning
P Branding
> Labeling

Ouestion Mo 120 { Marks: 1) - Please choose ong
Which of the following is NOT a major Gctor for making firms price decisions?

P Environmental factors
» Market 'mi objectives :

P Marketmg mix sialegy o
Quiestion No: 13 Marks: |} - Please choose ong .

Companies sel prices by selecting & general pricing appro  ifitludes one or more
of three sets of factors. One of these 1s the cost-based appragch, which menns:

P Value-based pricing and markel-skmmming
P Croing-rate and sealed-bid prici

P Competition-based pricing and mark

Questeon No: 14 ( Marks: L) - P S O

When there 1s inlense price compelali any companics sdopt. riather than

culting prices o match competi
b i

P Fincdoosts
P Prce elasticr

Cuestion MNo: Marks: |} - Please choose one

mnd-onenied
¥ Cosl-onentled

| Elﬁiﬂ]ce Curye

Cuestion Me: 16 Marks: | ) - Please choose one
“Rs10 per unil for less than 100 units, B39 per unit for 100 or more units” refleets which
one of the following discounts?



= Cish
F Sesonal
> Trade

Cuestion MNo: [T { Marks: 1) - Please choose ong

In-which of the following pricing the seller selects a given ity s a "basing point” and
charges all customers the freight cost from that ity to the customer localion, rég -
of the city from which the goods are actually shipped?

P Freight absorption pricing - 0

P TransBer pricing
P Zone pricing

]
Question No: 18 ( Marks: [ ) - Please choose one &E\

Payments or price reductions to reward dealers for pa ufg i advertismg amd sales
suppant programs reflects which one of the o wi,ig justment strategy?
* Seasonal discount

> Allowance Cj

B Trade discourt fb
» Cash discount oy

Promotional allowances are payvments or price reductions to reward dealers for

participating in advertising and sales support programs,

Question No: 19 | Marks: 1 ) - Please choose one
When Mr. A is using 8 chann®l with only one intermediary, that intermediary is
classified as which Howing?

Quisstron No: 200 Marks: [) - Please choose ong

ABC Company, the sportswear designer and manufacturer, decided to open its own
specialty shops wr sell 1ts merchandise; the firm was engaging in which of the followmng
channels?

P A comventonal marketing channel



Cuesiion No: 25 { Marks: | } - Please choose one
Which one of the fofllowing is the primary purpese of a broker?

> Take e oa I:ﬂ‘millﬂﬂ'ﬁ g:-cir.is
B Sell directly 1o the final somsuimer

= Sell di.m:lli 1] #uﬂ:ﬁ

Cuestion MNo: 26 Marks: 1} - Please choose one /\‘
Which one of the following takes possession of truckloads of tomatoes, 2 r
storage, und transports them to awctions to be sald?
A
P Selling agent
» Commussion broker

(-]
» Commission nx rehint &
P Selling broker &
Question No: 2T Marks: 1) - Please cho

CQ.,
Location is extremely important to a retailer d wh ome of the following reasons?

ﬂl‘%ﬁ[ﬂfﬂ traling areas

5 ermolions and encourages them o buy.

P Suppliers charpe more W servioe st
P A desirable location appenls Lo ngn
» Location is the major dete

2 1y - Please choose one
wilie efficepts is considered as the basic role of promotion?

Question No: 28 | Mar
Which one of the foll

[ I.nl't‘muu

Cuesl o 20 Marks: 1) - Please choose one
People tend to view promotion from many poings. Which oneg of the following
abtermatives is MOST accurme?

» Prvmotion costs because product costs o be higher

P Promotion activilies make up the bulk of marketin

P Povnotion shoould Be divected toward numerous audiences
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Question No: 30 ( Marks: 1 ) - Please choose one
When the aim of the promotion, while introducing 2 new consumer product, 18 to achieve

high awareness levels, the firm 1.=.-Ii.| mast likely muka heavy use of which one of the

[l luwmi imnﬁlmai !

P Sales promotion
P Personal selling

P Publicity
Quisstion No: 31 (Mirks: 1) - Plodse chobie otie %ﬂ

Slow feadback, high costs and d:t‘t'r.:u]t:.r i measuring effects on sales a
of which one of the following promotion mix ingredient’?!

» Public relations

P Sales promaotion

» Personal selling \
Question No: 32 Marks: | ) - Please choose ::nL &

IT you are aftemplmg 1o create primary d product, von will wse which
type of the following ads? t
P 170

» Persnasive

P Reminder
» Coopemlive ;
Question No: 33 { Mairks: 1) PQ choose one
Which ane of the fuk!:}w[thiﬂg 15 required by a product m the matunty stage?

= [nfornalive
» Comparative
> Paersuasive

Cuestion M Marks: | ) - Please choose one
Mr. Rahilas shopping at a departmental store. He completes an entry form al the

checkiy a prize draw which gives him a chance o win a new car, He is participating
m whithgf the following?

= Consumer conlest
P Sales contest

P Sales connpetiiion
> Chiatatiay dugsbiNG

Question No: 35 ( Marks: [ ) - Please choose one
Which of the following communication and promotion teoels involve direet connections
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with customers dimed toward hui]djﬁ customer-unique value and lasting relationships?

» Public relation and publicily
P E-commerce and o-arsiness
» Advertising and sales promotion

Cuestion Mo 360 { Marks: 1) - Please choose ong

In which one of the following plans management takes decisions aboul polential

customers, sales activities and future prospects durmg the next 12 months? /\‘
P Profit-sharing plan

* Trude immminn rl..-m :

P Sales quota plan o
Quiestion No: 37 { Marks: |} - Please choose ong .

Which of the following is NOT a component of an integra Ctnarketing
campaign?

B Outbound telé marketing ( b’
P Face o face sabes call \
» Paid ad with response channel %

litlpo s pearsonedeo. ulfemad uk b

e il ‘
Question Mo: 38 | Marks: | 4 F'Qﬂhnmume

Which one of the following -growwth, low-share businesses and products (they
[Ty ih:nera.tu enough cagh o maintain them, but do not have muoch fulure)?

ik 42771 AMTRIOR 9. evGinten

@
P Cash Cows
= Sty
B Cuests ks

i 39 Marks: 1) - Please choose ong
y 15 using sales promotion o motvate wholesalers and retarlers to carry n
new product and 1o market the product ageressively, What type of sales promotion 15 the
company using?

P Comsumer sales promolion

= Product sales ﬁﬁmﬁﬁn

» Pull promodion

Questeon No: 40 Marks: 1) - Please choose one
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GATT stands for which one of the following?
P Ceeneral Agreement on Tanffs and Tax
» Ceneral Agreement om Tax and Trade

» Gieneral ﬁ#m un?[‘r.éﬂ'i andl Tride

Ouestion No: 41 { Marks: 1) - Please choose ong
With the use of E-Commerce, world is becoming which one of the following?

b Glohal city m"
P Global country

= Glohal siate

e
Question No: 42 Marks: 1) - Please choose one w
Which of the following option 15 NOT related with envirodfnental su mublity
strateges? K
» Pollution prevention {
P Pronluct stewardshe ]

P New environmental technel o es

Question No: 43 Marks: | ) - Please ch e
IFa company’s customers are concenlr mall geographic ared and the company

sells technical products, which promastion wd will 1t most likely use?
B Advertising :6

P Publicily . E

P Sales promaotion

Cuestion Mo: 44 | 3 - Please choose one
If the competitors prde cul harm the company’s sales ad profin then what should your

her inerease or decrease the price

Cueston Mo 45 Marks: 1§ - Please choose one
There are several competitors in the market and all behave alike then how would vour

anTLE' ni react Lo such |ﬁu ol uumﬁ!imm?

P Analvee all competitors
P Mo oneed to analyze any compelitor
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P Analyvee all competitors on the basis of their size
When there are several competitors, the company must guess each competiior's
likely reaction. Il all competitors behave alike, this amounts o analyzing only a

typical competitor, Pge#130

Quiestion No: 46 -I'Htlrkzi:. Ly =2 PI-:%"JSE chonse ong
ABC Company's strategy of cutting prices on ils cigareties to enlarge its market share in
the increasingly compettive Wobacco industry refers o which of the following HIW?

= Market det-cﬁnwnl Q

P Concentric mtegration
» Prwduct development
S
Question No: 47 ( Marks: 1) - Please choose one i. |i
Which of the following eovironment consists of the factorsthat affedTConsumer
purchasing power and spending patterns? -
P Demopgraphie envirmment

= Cultural environment ‘b&

= Consumer environment

Question No: 48 Marks: | ) - Please ch e
Chimney Sweeps employs people o clégny aces and clomnevs in homes and
apariments. The firm is pnmarily af which one of the following?

A pood \.ﬂ'
P Ao addea
]

» An umape
ezt Mo: 49 ﬁ; | 3 - Please choose one

Information abod cons o, competitors and chamnel members {wholesalers, and
retaalers) s matly from which one of the following sources?

Llle management

Ouestion MNo: 50 { Marks: 1§ - Please choose one
The type of safesperson that usuelly requires training in physical science or engineering
refers to which one of the following:

» Trade salesperson

= Miss iﬂnai H&E.ﬁtﬂ
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